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Socilal Media Delivers Results

Hicks Landscaping | = tike

Fastern Wake News e, @M |

nightdale. Wendell,

= Home | News | Sports | Community | @ The Schools | Business | Opinion | Obituaries | Celebrations | Weath«
§ o .

[ Photos Community

31| Events Calendar | Name That Place | Route 64 Columns

About W 2 MARKET LEADERSHIP

EasternWakeMews.com - 5

lon and Neighbor

Follow us thi
THE CALI

Since 1996, Hicks Landscape " - - S .
Contractors, Inc. has been Aggressive effort wins landscaping makeover

providing landscapin. .. Hicks Landscaping will transform Wendell yard

BY JOHNNY WHITFIELD, STAFF WRITER

Home / News [ Facebook contest provides valuable le:

on for landscaper

ZEBULON - Nancy Grissinger-Bair understood -
2!314'? 2 the power of social media. Now her mom does Facebook contest provides valuable lesson for
people like this too.

landscaper

| The pair's aggressive work on Facebook
earnad them a $10,000 lawn makeover from . . . . i i
Hicks Landscaping. Hicks Landscaping received 2,500 likes on its Facebook page by holding an

; ugly yard contest to generate traffic to its website.

Grissinger-Bair first heard about the ugly yard £y g

contest Hicks Landscaping had created through BN roniioe EX Share | [ 22 =

friends. £ L )
. . The back yard of Nancy Grissinger caught the

The company sought nominations for the attention of enough Facebook viewers to win a

ugliest yard in Wake County with a promise to $10,000 yard makeaver from Hicks

spend up to $10,000 to remake the yard. Landscaping.

Company officials narrowed the list of STAFF PHOTO BY JOHNNY WHITFIELD

nominees to a group of finalists, and the

company's Facebook fans were asked to vote

on which yard was most in need of a little help.

Story Tools

Printer Friendly

Grissinger-Bair and her mather, Lynda
Grissinger, left nothing to chance. They chatted
up their friends and family, asking them to
vote. They messaged friends on Facebook and
used the Facebook's chat site to drum up even
more support.

ZEBULOMN, N.C. - Nancy Grissinger-Bair understood the power of social mediz. Now her

ver - mom does too.

Tha pair's aggressive work on Facebook sarned them a $10,000 lawn makeover from

Hicks Landscaping.

Grissingar-Bair first heard about the ugly yard contest Hicks Landscaping had created

©2011 Garden Media Group



What 1s Mind Share

A Consumers think of
you first

A You are popular

A You get a lot of
attention

?7? What do they think
when they think
of you???
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Create a Grand

Create a Clear Path media
Create a Valuable Why 527
Create an Engaging fobyour,
Personality

Create Magnetic
Content LaumésLandscane
Create Customer Hub: [F=ociat
Create the Buzz ==

Goal

What social
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Facebook...91%
Twitter ........ 45%

B Linkedin..... 54%
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#1 Create a Grand Goal

What is your big goal?

Who do you care about?

News & Experts »

What do you want the
customer to feel about your
company?

Mark Highland,
President of the
Organic Mechanics

Soil Company

What do you want people tc
say about your company?

Where do you see your

SCUSSIONS SUBSCRIBE / GIFT
NE! ETTER IN THIS ISSUE
IDEO CENTER PROMOTIONS

LIVING COOK  BLOGS sl

s i .
Mixing It Up, Organically

Get the scoop on potting mix from Organic Mechanics

Mark Highland. SHARE  EIEE =

One of the benefits of using an organic mix for

ening is that the same growing

medium can be reused for multiple seasons.

Growmg Supphes
Organic Fertilizers
Pest Solutions

“I'm on my fourth season in a big container at

home,” says Mark Highland, founder of Org:

Organic Seeds
Quality Tools

a Pennsylvania company that

produces organic potting mixes.

If large containers remain outside over winter
(not a good idea for clay pots), try wrapping them

in about 8 inches of straw as insulation to help

prevent freezing-and-thawing. Come spring,

Timely Tips & Top1cs
Gardening Articles

scoop 6 inches of the growing medium off the top and refill the pot with fresh organic mix; or fluff it

y loosening the disintegrating roots f;

last season and tipping the mix from one pot to

another.
il -

er must be added to the mix,

Highland warns that after the first season, a g

especially if you plan to grow tropicals, annuals, or vegetables. He suggests an organic fertilizer

from such companies as Neptune’s Harvest, FoxFarm Soil & Fertilizer Co., or his particular favorite,

company in 10 years?
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#1 Secret: Goal

Write down what you want
from your social media
efforts.

Break this down into the
smaller and smaller targets
that you must hit to reach
your goals.

Share that goal with your
team.

Keep that goal as the gate
keeper of all decisions.

! AY FT2NJ 0KS
Chris Heller
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#2 Create a Clear Path

Who do you want to

reach?
Who at your
What do you want them to somRsny
d07 social media?
What SM vehicles do you Shea
want to use? el S e
How much time will it ;awn.@ian 1
take? |
- FSOCIAL How much time
How long is your plan? MEBIA | cochweokdo
Who will work on it? Zmmme Z‘;;‘iz:";“e"d:':;“g
What are your resources’? Less than one hour....... 28‘{,
B Ol S i eiesrenaesionse 39%
B More than 3 hours......... 33%
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#2 Secret: Plan a SM Calendar

A Make a quarterly calendar
A Which specific days/times

are your going to

i Blog
I Poston

I Tweet
I Post on LinkedIn
 NB LI} NB |
OF f SYRI NE
posts/Tweets

A Assign a point person

Facebook

Organic Mechanics Social Media Calendar

JUNE
WeekDays | Mon Tues | Wed [ Thurs | Fr Sat | Sun
Week of: 6/6/2011 &-lun Foun | 8uun | 9un | 10-un [ 11-un | 12-un
Timely / Suggested ideas: ther x % = i
RT: OGMag tweets Facebook X x/om X/GMG Theme: Promotion of Mark's Profile in 0G
Keywords: Mark Highland, Organic Mechanics, Soil, Organic Gardening, Magazine,
Share OG link to Profile on their website GMG Blog profile, The Organic Mechanic, Seal of Approval
Share Mark's guest blog for 0G OM Blog X Events: OG Press Release, of Profile in June/luly Issue of 0G
Mark's Quote re: His Profile Article
WeekDays | Mon Tues | Wed | Thurs | Fr sat | Sun
week of: 6/13/2011 13-Jun 14Jun | 15Jun | 16Jun | 17-dun | 18Jun | 18Jun
Timely / Suggested ideas: itter =2 = = Focus: Organic
RT: OGMag tweets Facebook /oM X x/eme Theme: Promotion of Mark's Profile in 0G
Keywords: Mark Highland, Organic Mechanics, Soil, Organic Gardening, Magazine,
share OG link to Profile on their website GMG Blog X profile, The Organic Mechanic, Seal of Approval
Share Mark's guest blog for 0G OM Blog X Events: OG Press Release, of Profile in June/luly Issue of 0G
Ethne's quote re: rding sea
WeekDays | Mon Tues | Wed [ Thurs | Fr sat | Sun
Week of: 6/20/2011 21-lun 23-lun 25-Jun | 26-4un
Timely / Suggested ideas: Twitter 3x x 3x Focus: Organic
RT: OGMag tweets Facebook X/om x| x/eme Theme: Promotion of Mark's Profile in 0G
Keywords: Mark Highland, Organic Mechanics, Soil, Organic Gardening, Magazine,
Share Trade pub links to OM announcement  |GMG Blog profile, The Organic Mechanic, Seal of Approval
Ethne's quote re: Awarding Sea OM Blog X Events: OG Press Release, of Profile in June/luly Issue of 06
Mark's Quote re: His Profile Article
weekDays | Mon Tues | wed | Thurs | Fr sat_ | sun
Week of: 6/27/2011 un | 30dun | 2ul [ 240 | 34
Timely / Suggested ideas: Twitter 2 2x 2 Focus: Organic
RT: OGMag tweets Facebook oM X x/eme Theme: Promotion of Mark's Profile in 0G
Keywords: Mark Highland, Organic Mechanics, Soil, Organic Gardening, Magazine,
share Trade pub links to OM announcement _ |GMG Blog % profile, The Organic Mechanic, Seal of Approval
Share Mark's guest blog for 0G OM Blog Events: OG Press Release, of Profile in June/luly Issue of 06
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#3 Create the Why

LawncrLandscape

ay 1)

</ 8 5 B
==

I

a ISSU

do you use
social media in o
your business?

To market my business to customers and prospects... 88%
To network with other green industry professionals .... 55%
B TO find €MPIOYEES ..oieirvrannererenesessssess IR AIRARNER IR RO 16%
To create an online presence for my Work ... .. 56%
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#3 Secret: Create the Why

/’"‘\\

1.2 KIFadaQa Ay Al Tg/ ‘YNJ
customer? Be In it for ' \ \
the customer, not the
money.

2. What value do you add w'?t?,“::%'?s‘éze /
02 @2dzNJ Odzal 2 YS NXra
ifa? | THE WALL STREET JOURNAL

3. How can we make
nlants an essential
part of living?

©2011 Garden Meaia wroup
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#4 Create an Engaging Personality

board and mouse - Nokia 100 cell
phone - Newton MessagePad + A
few scratched up floppy

Jerry would never
use a PC.

BACKPACK:
PowerBook Duo 230;

Close-cropped hair, just accessories * Metricom Ricochet Th ;

like Dad's when he wireless modem +lomega Zip drive; “S‘;xrr;?;:dfl:ul'

l I ked at Big Blue. five full cartridges + Extended key- : B
O a re yO e HE 2N : oo o i
l n
n

: Computing s serious disks » MacAddict « One 8-pin
Power tie: all the ——— hbusiness. Keep a serial cable«Piles of notes,
straight face. papers and transit schedules.

The earring Isn't mak-
ing the statement it
once was, but it still
helps to draw the line.

. What do you stand for? =

BRIEF CASE:

) Portégeé Toshiba
q laptop » Microsoft Office
u U installation disk«PC

Magazine - Byte » One
Xircom Credit Card
Ethernet modem + One

. How do you want
eople to think of you?

IBM Networking
Center pen kept
in custom-crafted
pocket protector.

AWN R

You never know
when you're going to
need a PhoneNet

Mandatory wacky
watch just looks cool.

multi-tip screwdriver.

5. What first im preSSion e
0 you make now?

6. What first impression
0 you want to make?

THE WINDEWS USER THE MAC ADDICT

HOBBIES: No time for hobbies, still trying to 10BBIES: No time for hobbies, too busy spam-

install system.

SECRET SHAME: Has a Mac at home for
“the kids". Really, really liked Microsoft Bob,
BELIEF: Thinks Bill Gates is God.

©2011 Garden Media Group

ming Windows-only developers.
ECRET SHAME: Still uses WriteNow for word
processing
LIEF: Thinks Bill Gates thinks he's God
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#4 Secret. Engaging Personality

e |

Be a Thought Leader
- Designer of the Year

Be the first to know news TALKS
Become an expert in ez | TN
something e
Follow industry thought
leaders v -
Get quoted in industry iy
publications orand off ,.,..,.-— S
Ilne s’ w5 T AP

Populate Social Media b
formatsg Twitter, =
LinkedIn discussion

3220kes
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#5 Create Magnetic Content

|l H wSkazy LI$
garden or garden more |

Become a curator of
consumption

Feed your customers
iInformation they want
to know

Ask your best customers
to contribute

Create howil 2 Q a
Use video

(@-N
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#5 Why Create Magnetic Content

Objectives of Content Curation* According to US
Marketers, Feb 2011

% of respondents

Establish thought leadership T8 9%

Elevate brand visibility & buzz T6.1%
Lead generation &0.6%

Boost SEO 47.9%

Note: *researching and gathering online content far a chosen topic
fottawwed by orgamizing and shaning the most relevant information with

their audience _

source: HiveFire, "Content Curalion Adaption Survey 2011,° March 30,

2011

1265436 waiw eMarketer com
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#5 Create Content Creation Not Low Tot

Content Marketing Challenges According to US
Marketers, Feb 2011

% Of respondents

Creating original content

73.6%

Hawving the time to do it

F3.0%

Finding high-quality content
43.00%

Allocating staff to do it

39.2%
Difficulty measuring results

36,.5%

Securing senior-level buy-in to implement it

18.9%
Understanding how it fits into overall marketing strategy
12.8%
Source: HiveFire, "Content Curation Adoption Survey 2071, March 30,
2011
126437 Wi eMarketer com
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#5 Secrets: Create Magnetic Content

ANLA Knowledge Cente

A Borrow from others

A Go outside your
iIndustry

A Elicit a response

A 5 word headlines
iDdzSaa oKI GQa C
IN tomorrow?

A Share & Give Credit

749
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#6 Create Customer Hubs

CGeneration: Content, Creative
and CeCreate

Oﬁe ro p p ortun |t| es to Ce.rtiﬁed- Widife Habitats - Certifying Your Yard (#7)
collaborate, build reputation and R Y 7 SR
discovery.

Give better, kinder, more sincere
customer service really

Get on the radar of your current
customers

Listen and get customer feedbac

Draw people around a common
good

% Like + Addto ¥ Share 21,359

©2011 Garden Media Group



#6 Secrets: Create Customer Hub

pPON R

o

d/-@NB I {
customers
Listen and feec

. The Customer

Be nice and he
others

Create a great
reputation for

Sé

back
Rules

P

listening, helping and

sharing

g A 0K
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